
SUMMARY : Agricultural sector is the largest water user of the country, the growing challenge for
agricultural development is how to grow more food for growing population with less water share for
agriculture. The government also implemented subsidy schemes to encourage the farmers to adopt
improved irrigation technologies. This gives greater opportunity to drip irrigation companies to market
their products by improving their brand image. This study would focus on determinants of brand
preference in drip irrigation system by analyzing the data collected from 100 randomly selected farmers
from five blocks of Coimbatore district using percentage analysis, factor analysis, Logit regression,
Garrett ranking and likert scale analysis. The study reveals that water saving and labour cost were the
most influencing factor for the adoption of drip irrigation system. Immediate response by sales
executives, market promotion, peer group influence, quality of materials and price were the major
determinants of brand preference of farmers. The farmers were satisfied with the price, availability of
spare parts and government subsidies but highly unsatisfied with after sales service provided by the
marketers of drip system.
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